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ABOUT ILMC

ILMC attracts professionals from all the main areas of the industry including: promoters, managers, 
booking agents, venues, festivals, ticketing and key technology, production and service sectors.

ILMC’s invitation-only policy ensures a focused and relevant event attended by industry leaders.
During ILMC, specialist events such as Futures Forum, the Event Safety & Security Summit (E3S) 
and Green Events & Innovations Conference (GEI) welcome separate delegations.

An array of on- and off-site events, from pop quizzes and showcases to the Gala Dinner & Arthur 
Awards, offer additional networking opportunities.

The jewel in ILMC’s crown – the Gala Dinner & Arthur Awards, which includes a five-star feast, fine 
wines, and the live music industry’s equivalent of the Oscars – will this year take place on-site in the 
opulent Westbourne Suite

1400+
registered
delegates

2200+
delegates
across the entire

ILMC week

7000+
MEMBERS
WORLDWIDE

20%
NEW DELEGATES
EVERY YEAR

80000
PROFESSIONALS
READ IQ EVERY MONTH

Since ILMC was established 
in 1989, it has been the leading 
meeting point for live music 
professionals in the world.



ILMC moves to a new home 
in 2023. After two decades 
in our previous hotel, the 
world’s premier meeting of live 
entertainment professionals 
is relocating to a larger space, 
providing substantially more 
opportunities and allowing us to 
accommodate more delegates.

A NEW HOME FOR ILMC

The recently revamped and upgraded Royal 
Lancaster Hotel boasts spectacular views 
of Hyde Park with spacious, daylight-filled 
conference areas, ample meeting space, and 
exceptionally comfortable hotel rooms and 
a wide range of luxurious suites. For ILMC’s 
partners, it means increased visibility, and 
direct benefit. 

From additional networking spaces and an 
expanded schedule of events, to larger areas 
for trade stands and more exclusive activations, 
ILMC 35 marks an exciting new chapter for the 
industry’s key annual gathering. 



PRINT DIG
ITAL

EVENTS

A YEAR-ROUND PLATFORM

ILMC was first started to promote 
engagement in the live music industry, 
and these days our various channels 
stretch from physical events to various 
digital and social platforms.

Annual packages

In order for our sponsors to get maximum benefit from involvement in 
ILMC, all packages now come with additional marketing elements to 
use across our various channels throughout the year. Sponsoring ILMC 
now carries not just high impact benefits at the conference, but long-
term exposure over 12 months. Benefits can include:

n A one-stop bespoke yearly plan, to compliment your own marketing 
 aims and objectives
n A carefully constructed campaign across our range of products to 
 suit your budget and maximise spend
n Discounts across the board at spending tiers
n Various payment options that make each package affordable
n Efficiency of having one account manager and one annual meeting



WHY SPONSOR ILMC?

If you are involved in the 
international live music and 
entertainment business, then 
ILMC is the perfect platform 
to promote your brand, 
service or product.

n ILMC is a unique platform for reaching the 
contemporary live music and events sectors’ 
global players and key purchasers.

n A wide range of options – from overall 
conference sponsorship to lunches and 
special events – allow highly effective 
marketing suitable for a variety of budgets.

n Executive-level professionals and decision 
makers make up the majority of delegates.

n ILMC’s focus on strategic, long-term 
relationships encourages many creative 
possibilities.

n All packages include online advertising 
elements across a range of ILMC platforms, 
widening exposure beyond the actual event 
(see page 6).

n Tiered sponsor packages offer valuable 
impact, while single events provide a sharp 
focus for our partners.

n Trade press advertising campaigns feature 
all partner logos, widening reach beyond the 
event.

Many of ILMC’s sponsors come back year after 
year, keen to be associated with the event. But 
don’t just take our word for it…

“ILMC is the most important annual meeting 
point for the decision makers in our concert 
and festival business. This is where we make 
it happen!” John Reid, Live Nation

“ILMC continues to be the leading meeting 
point for live music professionals and is a big 
part of the Eventim calendar. We are very 
much looking forward to meeting in the 
new location for 2023.” CTS Eventim

“Where else do you get to see anybody who is 
anybody from the global live music industry in 
just three days? In the lift. In the bar. The who’s 
who can even be found in the loo! If you want to 
do business in live entertainment, it’s the only 
place to be.” John Langford, AEG Presents

Sponsors of ILMC 34 included: Live Nation, 
Ticketmaster, WME, CTS Eventim, ASM Global, 
DEAG, Oak View Group, Semmel Concerts, 
PRG, Universe, CAA, Wasserman Music, MVT, 
TicketSwap, Event Genius, NEC, Aloompa, TADC, 
European Arenas Association, Yourope, and 
many more. 

ILMC views all sponsorship activity as a 
partnership, and we actively work to tailor an 
individual an effective way of communicating 
each partner’s message.



ILMC delegates represent a broad cross-
section of the international live music and 
events industry. In addition to our platinum 
delegates, who have attended over 25 editions 
of ILMC since the event’s inception in 1989, and 
gold delegates, who have attended at least 10, 
around 20% of each edition comprises brand-
new delegates, meaning the conference not 
only retains many of its esteemed figureheads 
but is constantly invigorated by the next 
generation of business leaders.

Regular ILMC attendees include:
Live Nation (multiple territories), AEG Presents 
(worldwide), Ticketmaster (multiple territories), 
ASM Global (multiple territories), Wasserman 
Music (UK/US), WME (US/UK), X-ray Touring 
(UK), CAA (US/UK), Aiken Promotions (Ireland), 
CTS Eventim (Germany), C3 Presents (US), 
Warner Music (worldwide), SMG Europe 
(UK), Mojo Concerts (Netherlands), Chugg 
Entertainment (Australia), Pollstar Magazine 
(US), ICM Partners (US), Karsten Jahnke 
Konzertdirektion (Germany), FKP Scorpio 
(multiple territories), The O2 (UK), and United 
Talent Agency (UK/US).

ABOUT OUR DELEGATES

DELEGATES 
BY REGION

DELEGATES 
BY SECTOR

n Europe 43.9%
n UK 35.8%
n North America 6.5%
n Middle East 3.6%
n Russia 2.8%

n Promoters 23%
n Booking Agents 16%
n Venues 11%
n Festivals 10%
n Artist 
    Management 7%
n Ticketing 7% 
n Show Producer 6%
n Professional 
    Services 5%
n Production 
    Services 5%

n Australasia 2.1% 
n Eastern Europe 1.9%
n South America 1.3%
n Asia 1.1%
n Africa 0.9%

n Consulting 3%
n Media 2%
n Artist/Composer 1%
n Brand Agency 1%
n Merchandise 1%
n Music Publishing 1%
n Industry 
    Association 1%
n Record Company 1%
n Government
     Body 1%



PLATINUM x 2 £63,500
Lead the industry with platinum visibility. ILMC’s 
top-tier sponsorship position offers unparalleled 
advantages.

GOLD x 2 £40,000
Exclusive second-tier sponsorship position 
guarantees extensive exposure.

SILVER x 5 £25,000
With guaranteed branding and profile, a third-tier 
sponsorship position offers great value for money.

KEY SPONSORSHIP OPPORTUNITIES

ILMC’s main sponsors gain 
exceptional exposure to all 
of the industry’s key decision-
makers in over 60 countries. 
Before, during and after the 
conference, the positions 
represent excellent value 
and are tiered in order to 
cater for all budgets.

Industry-leading companies are  
found in ILMC’s headline logo block:



KEY SPONSORSHIP OPPORTUNITIES CONTINUED

PLATINUM x 2
£63,500

GOLD x 2
£40,000

SILVER x 5
£25,000

Position on main conference logo block: Headline position Second position Third position

Guarantees exceptional logo placement on: n ILMC 35 website top banner
n Delegate passes
n Cover of conference guides (1,400+)
n Banner branding (7ft) around conference
n ILMC stationery
n ILMC email signatures

n ILMC eNews publications
n All post-ILMC reports
n Mailing carrier sheets of all pre- and 
    posteditions of IQ Magazine (3,500 per issue)
n Registration information printed in IQ Magazine
n ILMC easels around conference
n All trade press advertising

Projection advertising:
One of eight companies displayed on 60-inch screens 
at conference registration area

✓ ✓ ✓

ILMC delegate places: 8 places (value £4,000) 6 places (£3,000) 4 places (£2,000)

Full-colour, full-page adverts in conference guide: 2 pages (value £6,200) 1 divider page (£3,600) 1 page (£3,100) 

Insert in delegate bag (value £1,000): ✓ ✓ ✓
Company text in conference guide: Half page (700 words) Half page (700 words) Half page (700 words) 

Tickets to Gala Dinner & Arthur Awards: 6 tickets at 75% discount 
(value £1170)

4 tickets at 75% discount 
+ 25% discount on a 
further 4 (£975)

4 tickets at 75% discount (£690)

IQ digital/Index banner advertising: Package worth £4,500 Package worth £3,550 Package worth £3,000



OTHER SPONSORSHIP OPPORTUNITIES

Delegate Bar & Pourage Rights £17,000

ILMC has exclusive use of the Royal Lancaster Hotel’s bar which boasts 
more than twice the floor space of our previous location. Unsurprisingly, 
the bar is the busiest area of the conference and the place where 
friendships commence, continue, and deals are finalised; it sees traffic 
almost constantly from the moment the conference begins. 

Previous sponsors have included major venue companies, FMCG brands, 
as well as international promoters.

Delegate Bag £17,900

ILMC’s delegate bag provides the sponsor with the opportunity to 
showcase their brand/service/product etc not only during ILMC but all year 
round. The delegate bag is given to each and every delegate when they 
arrive at the conference. 

The bag is a quality, functional accessory ideal for daily use. ILMC bags 
have been spotted at events across the globe, from Austin to Australia!

Opening Drinks Party
Non-exclusive sponsorship 
3 packages at £7,000 per package

The Opening Drinks Party is the moment when friends and colleagues from 
around the world reunite and when ILMC officially kicks off. The event will 
take place in the Nine Kings foyer of the hotel. 

The sponsorship of this event is shared between three sponsors and 
includes the ability to host one of the suites. Packages include promotion 
before, during and after the event.

Arthur Awards Aftershow Party £11,000

On the Thursday of ILMC, once the Gala Dinner & Arthur Awards is over, 
the majority of our delegates continue the festivities at the Aftershow 
Party. The event includes the infamous ILMC karaoke, cocktails and 
games. The evening is always great fun and truly memorable. 

In 2023, we are hosting the Gala Dinner in the Royal Lancaster Hotel’s 
spectacular Westbourne Suite, giving the sponsor of the Aftershow Party 
direct access to over 400 guests attending the dinner, as well as delegates 
returning from various other dinners and engagements.

Full branding is given to the sponsor of the Aftershow Party along with 
marketing leading up to ILMC.



The Official ILMC App £9,500

Promoted in advance of ILMC through regular digital newsletters, 
IQ Magazine and the ILMC website, the conference app is a key tool 
for delegates to plan their conference; access event and networking 
information; and make the most of ILMC. 

This exclusive application will feature “Powered by” branding within the 
app, a dedicated page in the Globetrotters Guide (ILMC’s delegate guide), 
and the potential to run an in-app competition, as well as promotion 
before, during and after the event.

Networking Breakfasts – New for 2023!
£7,500 per day

ILMC’s Networking Breakfasts will see delegates catching up and fueling 
up for the day ahead. 

Taking place in the Park Restaurant, the sponsor’s brand will be at the 
centre of these events, while benefiting from marketing and advertising 
before, during and after the conference.

Wednesday-Night Entertainment Host £10,500

Wednesday nights at ILMC are tailored for maximum fun and networking. 
Whether it’s multiple tables of delegates battling it out in the annual poker 
tournament inside our bespoke casino or teams going head to head at the 
table football world cup – it’s always a busy hub.

With branding across the night and a private lounge area for entertaining
guests, this is a very visible opportunity and includes marketing elements 
before, during and after the event.

OTHER SPONSORSHIP OPPORTUNITIES CONTINUED

ILMC Meeting Hub – New for 2023! £11,000

The Nine Kings area on the ground floor of the hotel is one of the key 
networking areas at ILMC. The area serves hot and cold refreshments, 
hosts charging stations for devices, and has comfortable seating for 
delegates to meet and/or chill out in.

The naming rights of the Hub also provides the sponsor with the potential to 
exhibit within the space or run bespoke activations for the duration of ILMC.

The package includes numerous additional elements to promote your 
brand/product/service prior to the conference in order to generate 
maximum awareness.



Registration Area £12,500

First impressions count, and the registration area is where all delegates 
check-in upon arrival at ILMC as well as being a popular meeting point 
throughout the conference.  

The Royal Lancaster has a spacious registration area offering its sponsor 
the ability to create an impactful presence. The sponsor will enjoy 
prominent signage throughout the registration area and is one of the most 
cost-effective branding opportunities that ILMC has to offer.

Door Hangers £6,200

Be the first and last thing that delegates see for three days! 

The Royal Lancaster’s standard Do Not Disturb door hanger will be 
replaced with a bespoke hanger of your design, and the diligent hotel staff 
will ensure that the hanger is present in every hotel room on a daily basis. 

The price includes printing and distribution costs. Note that In 2023, we will 
have an increased number of rooms.

Buffet Lunch Presence £9,200 per day (2 options)

The Nine Kings Foyer is the central location for the complimentary lunches 
that take place on Wednesday and Thursday at ILMC.Having a presence 
in this extremely busy location provides the sponsor/s with exclusive 
branding and a guaranteed footfall. 

Sponsors can enjoy bespoke branding, a personal presence, and possible 
drink giveaways.

OTHER SPONSORSHIP OPPORTUNITIES CONTINUED

The Gala Dinner & Arthur Awards £POA

The ILMC Gala Dinner & Arthur Awards is one of the most prestigious 
events in the international live music industry calendar. 

Held in the Royal Lancaster’s opulent Westbourne Room, the themed event 
will attract an expanded invitation of over 400 industry VIPs and their 
esteemed guests in 2023. 

Guests enjoy five-star cuisine, fine wines and entertainment in plush 
surroundings as they celebrate the success of their contemporaries during 
a lavish awards ceremony.

This coveted sponsorship opportunity includes exclusive branding rights 
to the event and the chance for one of the sponsor’s representatives to 
address the audience.



GLOBETROTTER’S GUIDE RATE CARD

The ‘Globetrotters Guide’ conference guide and directory
Sitting on delegates’ desks long after the conference is over, the 
Globetrotters Guide is not only a guide to accompany the event but
also an invaluable directory of key international live music professionals.

Production specifications and file formats
Please supply electronic artwork files only, we cannot accept print-outs as 
final artwork. Full page and cover section adverts should be set up to the 
trim size provided and allow for 3mm bleed. Please ensure you use high 
resolution(300dpi)images at all times.

Please supply artwork as either:
n CMYK 300dpi JPEGs saved at maximum quality (12).
n Hi-res PDFs. (Use press-quality settings)
Ensure all fonts are embedded and trim marks and bleed are included.

Supplied proofs
All artwork must be accompanied with a colour proof. We will not be held 
responsible for colour accuracy, positioning or content of digital output if 
a proof is not provided. All proofs must be supplied at full size and made 
up to SWOP specifications. Registration, copy and trim marks should be 
placed outside the print area.

SIZE PRICE
Back Cover £5,900
Inside Covers £4,500
Divider £3,600
Full Page £3,100
Half Page £2,300

The ILMC’s conference guide includes:
n Itineraries, maps and information.
n A complete list of all attending 
 delegates and their contact information.

IFC
IBC

BACK COVER
FULL PAGE

Width (mm) x Height (mm)
Trim: 170 x 242

Type Area: 150 x 222
Bleed: 176 x 248

HALF PAGE
Width (mm) x Height (mm)

Trim: 150 x 106
Type Area: 130 x 86

DIVIDER PAGE
Width (mm) x Height (mm)

Trim: 150 x 222
Type Area: 130 x 222



Contact Chris Prosser
+44 (0)7946 627 255 | marketing@ilmc.com

mailto:marketing%40ilmc.com?subject=ILMC35%20Partnership%20Opportunities

